
A marketing major is a degree focused on understanding and fulfilling 
customer needs to help organizations achieve their objectives. This field 
involves market research, product and service development, pricing 
strategies, and the creation of impactful communication to build customer 
relationships and drive awareness. 

MAJOR FACTS
•	 Certificates in Digital Marketing and Professional Sales provide targeted 

coursework that helps students specialize in a specific field 

•	 Employment for marketing specialists is projected to grow by 8% 
through 2033, faster than the average for all occupations 

•	 Rising need for graduates with skills in social media marketing, search 
engine optimization (SEO), and content marketing 

FEATURED EMPLOYERS

Professional Sales  •  Branding and promotion  •  Consumer insights

MARKETING

EXPERIENTIAL LEARNING
Marketing students gain significant hands-on experience through a 
required internship program that blends theory with real-world application, 
making them highly sought after by employers. The optional Professional 
Sales program further enhances this by involving local partners in applied 
sales competitions with employer feedback and company visits, providing 
valuable practical skills and industry connections. 

STUDENT ORGANIZATIONS
UWO Marketing and Sales Club 
Connects aspiring professionals 
with industry experts, career 
insights, and opportunities to learn 
about the evolving marketing and 
sales landscape.

SUCCESSFUL STUDENTS ARE:
•	 Creative 

•	 Curious about consumer behavior 

•	 Socially oriented 

•	 Adaptable 

•	 Analytical 

•	 Engaged in a business mindset 

COMMON JOB TITLES 
•	 Marketing Coordinator 

•	 Marketing Specialist 

•	 Account Manager 

•	 Digital Advertising Specialist 

•	 Marketing Manager 

CLASSES
•	 Advertising and Social  

Media Marketing 

•	 Business Growth and 
Development 

•	 Consumer Behavior 

•	 Digital Marketing 

•	 Marketing Strategy 

•	 Professional Sales Management

Learn more about 
majors and career 
opportunities.


