COMMUNICATION
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A Communication Studies major focuses on building strong skills in
speaking, listening, writing, advocacy and intercultural communication.
Students learn how to communicate effectively in personal, professional
and global contexts, preparing for careers that rely on clear and
impactful interaction.

MAJOR FACTS

e Customizable major that can be focused on interpersonal
communication, organizational communication or a mix of the two

e Faculty-led study abroad trip available to students

e 96 percent of graduates secure jobs within 6 months of graduation

FEATURED EMPLOYERS
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CLASSES
e Rhetoric and Public Advocacy

Theories of Human
Communication

e Argumentation Analysis

Research Methods in
Communication Studies

SUCCESSFUL STUDENTS ARE:
e Empathetic

Good listeners

® |nquisitive

Able to see all sides of an issue

Informative

COMMON JOB TITLES
e Marketing Coordinator

Social Media Specialist

* Management

Public Relations Specialist

Content Writer or Copywriter

e Communications Specialist

STUDENT ORGANIZATIONS

Communication Club

Connects students with peers,
faculty and alumni through fun
biweekly events like trivia nights
and lunches, while exploring
career opportunities and building
professional networks.

Learn more about
majors and career
opportunities.




