
Interactive Graphic Design Project One

Modern/Post-Modern Concertina
Also called an accordion book, the concertina is a book made by folding a single 
sheet and typically utilizing a zigzag fold. This form allows the reader the possibility 
of sequentially accessing the content by reading a series of panels or pages. It 
also has the potential to be experienced in a way similar to a poster. Because the 
form doesn’t have a binding, orientation isn’t necessarily prescribed and care must 
be taken to build visual cues into the design that will help the reader to access 
the content in a logical way.

The content of this book will feature two, contrasting, designers. You will 
communicate their work through both text and image by showing examples, 
presenting their own words and words written about them. You will also create 
an original “mash-up” or “metamorphosis” composition that explores the 
contrasting styles of the two designers. 

Process
1. Research your two designers.

-Conduct research and produce visual/verbal content appropriate for the subject and purpose
- Don’t limit yourself to online sources. Remember, your project has a print workflow so resolution must be 
appropriate for print. Consult books and periodicals at the library and through Universal Borrowing

- Information presented can be an overview, focus on a specific period, concentrate on a particular design genre 
or explore a theme that you see recurring in their work

- Collect an “anthology” of text (1200–1500 words) about your subjects. Proper citations for text and imagery 
should be considered in the design

2. Develop an organizational structure and visual hierarchy. 
- Consider the number of potential panels, determine columns and grid units. 
- Create a logical system for presenting the two contrasting subjects. Consider chronological or thematic means 
of organization 

- How will the reader experience the content within the context/possibility of the accordion format? Parallel? 
Front to back? Alternating?

- Use two typefaces from an extended font family. Create paragraph/
character styles and apply typographic treatments consistently

3. Write a group manifesto: “We Are Graphic Designers!” 
- An art/design manifesto is a public declaration of the intentions, motives, or 
views of an artist or artistic movement

- Themes include the need for revolution, freedom (of expression) and the 
implied or overtly stated superiority of the writers over the status quo.

- The manifesto gives a means of expressing, publicizing and recording ideas 
for the group of artists/designers

4. Create a thematic mash-up or metamorphosis composition 
- Assimilate the contrasting styles of your two designer subjects into your 
own graphic design practice

-Use your group manifesto for typographic content and aesthetic inspiration
- Content of the imagery and graphics must be original 
- There are no typographic or formal restrictions for this aspect of the 
project. Experiment with orientation, pages vs. poster, formal vs. informal, 
modern vs. post-modern, construction vs. deconstruction



Final Presentation 
1. Use both comprehensives and critique as a basis to work up completed project.

-Final presentation will be of a single folded accordion book.  
-Books will be 9.75x30” and constructed according to the model demonstrated in class.
- One side will provide information about the subjects and the reverse will be an original 
composition that explores the themes stated above

   Schedule

Feb 4  Syllabus. Introduction of  
Project One. 

  Homework:  Research your 
subject. 50 
thumbnails 
of layout and 
composition.  
Create Style/
Concept boards 

Feb 6 Due Today:  Research/Concepts. Individual 
Critiques. Work Day.

Feb 11 Due Today:  Manifestos must be ready for 
presentation at the beginning of 
class. Documents must be typed, 
printed out, include your names and be signed   

Feb 13 Work Day.
  Homework:  Color Concertina Comprehensive.

Feb 18 Due Today:  Full-scale color comprehensive of book for group critique. Project must 
contain ALL information and be completely constructed. 

Feb 20 Work Day.

Feb 25 Work Day.
  Homework:  Complete final concertina.

Feb 27 Due Today: Concertinas for group critique. Submit Workbooks for Grading.

Modern
Jacqueline Casey
Max Bill
Armin Hofmann
Josef Muller-Brockmann
Siegfried Odermatt
Paul Rand
Bradbury Thompson
Herbert Matter
Massimo Vignelli
Otl Aicher
Ladislav Sutnar
Lester Beall
Walter Ballmer
Anton Stankowski
Rudolph de Harak
Emil Ruder
Max Huber
Karl Gerstner
Wim Crouwel
Lance Wyman
Alvin Lustig

Post-Modern
Katherine McCoy
Paula Scher
Wolfgang Weingart
April Greiman
Ed Fella
Neville Brody
Tibor Kalman
Rudy Vanderlans 
& Zuzana Licko
Jeffery Keedy
David Carson
Rosmarie Tissi
Art Chantry
Stefan Sagmeister
Robert Massin
Debbie Millman
Willi Kunz
Dan Friedman
Martin Venezky
Ruth Ansel
Lucille Lozada Tenazas
Bruno Monguzzi

Design is a way of life, 

 Peretz Rosenbaum was born 
in New York, 1914, today known as a 
modernist graphic designer Paul Rand. 
Rand is acknowledged as the father of 
the modern graphic ideas, creating ex-
quisite designs by blending typography, 
image and theme. He has said “Design 
is the method of putting form & content 
together. Design, just as art, has multiple 
definitions; there is no single definition. 
Design can be art. Design can be    

aesthetics. Design is so simple, that’s why it 
is so complicated.” 

Rand has influenced many of the 
great designers of this time creating 
fresh modern images that are time-
less. His career has spanned six de-
cades ranging from editorial design 
to corporate logo designs, creating 
well known images that has shaped 
the brand of the company. 

 

Rand 
wanted 
to be 
the best 
at what 
he did 
and was 
embrac-
ing the 

teachings of Swiss style designs to create 
graphics with strong grid and structure. 
Rand brought new ideas to the structure 
by being influenced by artists such as Paul 
Klee, architect Le Courbisier, and designer 
El Lissitzky exceptional design, his passion. 
 

Starting his career in the editorial world he 
used photographs as tools throughout his 
work by designing covers for magazines 
such as Forum, Direction, and Apparel 
Arts. He created remarkable designs 
using mundane photos placed into 
interesting compositions to grab attention 
and interest from the viewers.  I find these 
works very intriguing by contrasting the 
use of typography and the graphic shapes 
that are used throughout the design. He 
also incorporates illustainters and artists 
that break away from structure and grid 
by bringing in free organic lines that reflect 
against the geometric shapes.

Paul Rand was known best for 
his logo and corporate designs 

including logos for company’s 
such as IBM, UPS, Enron, and ABC.  

His style was iconic using minimalistic forms 
to create memorable symbols with meaning 
and representations of the corporate brand. 

Rand and stood by his words 
“Logos cannot survive unless it 
is designed with utmost 
simplicity and restraint.”
 

Paul Rand is a very inspirational designer to 
this day his logos and designs are refer-
enced and looked upon as powerful visual 
information. He has said “ Design is a way 
of life, a point of view. It involved the whole 
complex of visual communications: talent, 
creative ability, manual skill, and technical 
knowledge. Aesthetics and economics, 
technology and psychology are intrinsically 
related to the process.”  Rand’s work is fresh 
and timeless even sixty years later. 
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Design is a way of life, 
M a s s i n

Massin was not a typeface designer he used 
techniques to work with the type unlike 
anyone else. He plays with the lettering to 
explore his ability to transform the rep-
resentation and meaning behind the text. 
By morphing the letters it creates illegible 
forms that become more aesthetic rather 
than function. 
 

Typography is his means 
of  expression; he pulls 
it to pieces, distorts and 
distends it, seeking to give 
it a new identity. He has 
altered the relationship 
between writing and 
reading text, Massing 
took this role of  distor-
tion further in his work 
called La Cantatrice 

One of  the techniques that Massin uses is 
photographic collages that he creates by moving 
around the text in order to introduce new shapes 
and forms and photographing them in these 
stretched or organic approach. 

Massin was very interested in creating composi-
tions that related itself  to musical dramatization 
while he explored his themes or fear, death and 
the unknown. Massin pushed the boundaries of  

the use of  typography and its conceptuatization.  
He learned to use his type as a voice to visualize 
the words.  Massin was always involved and using 
musical inspiration in his work in the books that 

MASSIN
“ f o r m o v e r f u n c -t i o n ” d i s t o r td i s t e n dn e w  i d e n t i t y

which was an experimentation this was 
intended to introduce notions of  space and 
time of  theatre. Massin used mechanical 
ways of  layer text in ways that depicted parts 
emotions and movement in the space, which 
introduced using text as a creative tool. 

M a s s i n  a l t e r s  t h e  r e l a t i o n s h i p  b e t w e e n 
 w r i t i n g  & r e a d i n g

M ove m e n t 
w i t h i n  s p a c e

&
mass in

a  p o i n t  o f  v i e w

through music and typography

Robert Massin was a French graphic design-
er, typographer, writer, and art director. 
Typography was his means of  expression 
being a post modern designer Massin used 

organic, free flowing compositions that 
suggest a lack of  grid and structure 

creating whimsical placement of  
text and image that plays with 
and against each other. 
 
 

D R A M ATIZATIONm u s i c a l P U SHING t h e  b o u n d a r i e s 
o f  t h e  u n k n o w n

he had written such as Letter and 
Image he writes about his influ-
ences in his work by music and the 
interest of  music as a visual key. 
 

Typography is your voice

DESIGN is the method 
of putting form and 
content together.“ “

FRESH AND TIMELESS

M a s s i ntwo colour wrapping paper 
for the club du Meilleur livre
(1954)

draft double page spread on tracing paper for La Cantrice 

Delire a deux an essay in sound calligraphy

spread from La cantrice (1964)
type stretched on rubber for La Foule (1965)

final layout for La Foule (1965)

book covers : Love Against Hate (1959) and H.L Mencken: Prejudices a Selection (1958) 

Direction Magazine cover (1941)

Eye, Bee, M- Poster (1981)

Westinghouse logo (1960)ABC logo (1962)UPS logo (1961)

IBM logo (1956)
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